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Changing the law to help BDD 
sufferers doesn’t happen
overnight…



Over 40K signatures so far

A petition to UK government and 
the European Parliament calling 
for digital imagery transparency 
was created on change.org.
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A partnership with Monki (H+M owned 
sustainable fashion brand), was 
established to promote the 
petition across their channels.

To help spread the word and recruit a small army of signatories you need a partner with a commitment to making 
long term change – and with an audience who are just the people you need to speak too.

https://bddfoundation.org/monki-bddf-petition/


A paid social campaign (under the title Selfie-Love-Initiative) included a downloadable set of 'purpose driven filters' promoting realistic beauty standards.
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Our aim: drive uptake of signatories to the petition and then engage 
with a prominent MP to take up the issue in Parliament and so 
change the law! Dr Luke Evans MP has introduced the Digitally 
Altered Body Image Bill to UK Parliament earlier this year.
We haven’t changed the law yet, but we are getting there!!! 
There’s always more to do inside long term projects! We are 
gaining momentum…

The BDD-Foundation has since contributed to a parliamentary report on the impact of body image. 
Which came out in August 2022.
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https://bddfoundation.org/parliamentary-report-body-image/


Changing perceptions and 
helping to  create wider 
understanding of what it is to 
live with BDD is an ongoing 
project – we gain momentum 
like a snowball gathering the 
right organisations as our 
partners as we go, and 
building a critical mass over 
the long term…



A partnership was established with The Humanians; a socially conscious NFT collective.
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https://thehumanians.com/


Working with their artist VISBII, who has endured battles with body self-image, a 
series of NFTs were minted depicting characters with exaggerated physical traits to 
convey how BDD sufferers perceive themselves.

The mint and public sale  of the NFTs provided engaged digital natives on Twitter 
and Discord and raised £54,000 for the BDD-Foundation.



38,7653 ETH, or over £54,000 was presented to the BDD Foundation in May 2022. The Humanians are now donating 20% of 
their profits to the BDD Foundation ongoing. 
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We also arranged for Cosmopolitan to work with BDD-Foundation's Dr Rob Willson to devise a 'BDD self-diagnosis quiz' which now lives on Cosmopolitan's and BDD-
Foundation's website. Sympathetic editorial features were also secured in the Daily Mirror and The Guardian - which profiled Kitty alongside other sufferers.

https://www.mirror.co.uk/news/uk-news/body-dysmorphia-left-suicidal-didnt-26794835
https://www.theguardian.com/society/2022/jan/26/i-had-this-strong-feeling-that-my-face-was-disfigured-kitty-wallace-the-body-dysmorphic-sufferer-turned-campaigner


We used a small budget to 
hold some organisations 
to account, so they can 
help us stage direct
interventions to ease 
suffering…



The Overcoming-BDD-Program is effective in engaging ad/media agencies. We're asking them to help to increase our tiny budgets to fund the 
initiative because they have partial accountability in helping to maintain unrealistic beauty standards through their work for fashion and beauty 
clients. For just £5000, 30 sufferers go into a 20 week long CBT based program - helping to bring down those long waiting lists we refer to in our 
entry. We've been successfully selling a 'living with BDD educational session' given by the charity to people working inside agencies. Our last one at 
Dentsu attracted 224 people – the monies raised help to sponsor sufferers through the program.
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“FAB session  - thank you SOOOO much.
I think it went down really well and people appreciated the opportunity to learn more about Body 
Dysmorphia – the engagement in that chat was really impressive and we’ve had lots of great 
feedback since. Such a fabulous and engaging session … thank you Michael, Kitty and Hannah for 
helping us raise awareness and for the practical hints and tips on available support.”
Nicole Basra, Diversity, Equity & Inclusion Lead, Dentsu International

Thanks so much Michael, great working with you all for this event! It was such an enlightening 
session. We had 224 people dial in to watch overall. It was a perfect start to our Kind Minds 
initiative.
Alexander Perris, Marketing Coordinator, Dentsu International.



To help with our pitch to media agencies, and to help people 
better understand what it means to live with BDD, we made 4 
films featuring sufferers speaking about their lived experience 
of the condition. They are powerful testimonies.

We have included a movie as a separate file featuring one of 
our people – Hannah Lewis who has been living with BDD 
since the age of eight!
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Note for the judges

Although we refer to our entry under the banner headline Because I'm Ugly in our main submission paper, the 
phrase is actually an internal guide or umbrella strategy to focus multiple activities underneath. It is not 
necessarily public facing.

The headline acts as a prompt to us to always be challenging the general perception that sufferers may be 
narcissistic. They don't spend hours in the mirror because they're vain! Their true motivation is to camouflage 
their 'hideousness' because they believe they’re intrinsically ugly.

As such, the phrase is a guiding principle - a reason to act. 
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